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Senior Copywriter and Content Strategist with 25+ years of experience helping healthcare, wellness, 

finance, education, and consumer brands define their voice and tell powerful stories. Known for 

translating complex concepts into intuitive, human-centered messaging that drives engagement and 

strengthens brand identity. Equally skilled at developing brand voice frameworks, creating 

multi-channel copy, and ghostwriting thought leadership. 

I bring the perspective of a brand architect and the craft of a storyteller — blending strategic insight 

with empathy and creativity. Whether embedded with a team, collaborating with agencies, or working 

directly with clients, I deliver clarity, cohesion, and results. 

 

PROFESSIONAL EXPERIENCE​
25+ years delivering strategic messaging, brand voice, and storytelling across industries and channels.​
​
I’ve partnered with agencies, corporations, and mission-driven organizations on projects ranging from 

brand launches and digital health platforms to lifestyle campaigns and nonprofit storytelling. My work 

has helped brands clarify their voice, connect with their audiences, and achieve measurable business 

impact. 

●​ Healthcare & Wellness​
Anthem • WellDoc • EmpiRx Health • Mercy Health • Ohio State Wexner Medical Center • 

Cincinnati Children’s Hospital • Eleanor Health​
​
Established brand voice for an FDA-approved digital health app; created member 

communications for national healthcare accounts; built content strategies and patient-focused 

messaging for hospitals and wellness brands.​
 

●​ Finance & Technology​
SiteLine Ventures • GreenTree Studios (digital finance app) • Federal Reserve Board • 

Accenture​
​
Finance/Technology: Partnered with Jerry McGovern/Customer Carewords to redesign the 

Federal Reserve’s intranet, boosting usability and productivity across the system; led messaging 

and launch strategy for a fintech product.​
 

●​ Consumer & Retail​
Procter & Gamble (Tide, Downy, Bounce) • Winsupply • HSN (Home Shopping Network)​
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​
Consumer Brands: Lead writer for Tide’s customer engagement newsletter (3M+ subscribers), 

lifestyle content for Downy and Bounce, and award-winning web campaigns (Webby Worthy 

Award, 2005).​
 

●​ Education & Mission-Driven​
University of Kentucky • BCW Workforce • Bethany Legacy Foundation • Hope Rising • 

Lightbridge Academy • Lifetime Resources​
​
Mission-Driven: Shaped messaging and branding for nonprofits and education organizations, 

helping them clarify purpose and inspire community connection. 

​
​
EDUCATION​
Bachelor of Arts – University Studies (Honors Liberal Arts)​
Southern Illinois University | International Study: Niigata, Japan 

 
 

​
AWARDS & RECOGNITION​
Webby Worthy Award (2005) – Consumer Website Content | Tide Coldwater (P&G) 

 
 

​
STRENGTHS & VALUES 

CliftonStrengths: Relationship Building | Strategic Thinking | Empathy | Intellection | Input​
Core Values: Authenticity | Clarity | Compassion | Creative Expression 

 

TOOLS & SOFTWARE 

CMS Platforms | Microsoft Office Suite | Email Marketing Tools | Monday.com | Jira | Basecamp | 

Canva | Wix | WordPress 
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